ABSTRACT
BRIEF REVIEW OF THE LITERATURE
Most of the literature related to strategic alliances is about partnerships between businesses that share the same profit motive. And researchers almost always agree that only about forty percent of these partnerships are successful. Previous research on strategic alliances has led to valuable insights on the behavior of firms in alliances and their impact on the performance because such relationships.
There have been three main conclusions based on these previous investigations:
A. First, the unit of study adopted is the company or partnership. For example, the researchers have tried to identify the attributes that affect the reason for entering to relationships of alliances and or the choice of partners.
B. Second, it is to examine the formation and performance of alliances in a non-social context. For example, from a standpoint of transaction costs, it is argued that while the lower the competition, the company will be more exposed to negotiations or bargaining of small numbers and other ways of opportunistic actions (Williamson, 1985) . 
6.METHODS
To analyze thecase of theU.S.strategic integration betweenAirwaysand
IberiatoOneWorldstrategic network, mainly represented byAmericanAirlinesandBritishAirways,
